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The concept of marketing mix influence customer satisfaction in the service of
SSRU Closet shop

a a ! 1 a 2
BUNIT LWYIEFY , UTINBY NILUTENUNS
1o = LY a a LY a v a a LY a LY £ U
UNANYIVANGATUINIITINIUNIUUNGA VUNAINYIGY UNINYIAEINVNHAIUFUUN
2 3 o LY a a v a v a A LY a LY v U
EJ’]‘”\]’]'i‘EJ‘U’§8‘\]’Mﬁﬂ@ﬁ]iﬂiﬁ’]i@iﬂﬁ]ﬂﬁ'mm%@ VUNAIMNYIRY UNINYIRYINTNLIUFUUN

UNANELD

NsAnluasell TTnUseaAllanuNILITINNTITY LazasIaNToULLIANYDY NAYNSHIU

l
Usvauynansmanaiiiiavsnaeaufianelavesgnéndiu SSRU Closet Fansouuuidniaziinluld
AnwidesUSnuiungudiegefe Unfnw upains Meluuninendesvinaiugium nan1sanw
wuin fhuusdase Uszneuse 1. dadednyanadsilesduszneufe e oy szAunisdnw saeld
913 wagan1un 2. Jadudiuuszaunianisnain (7Ps) fesdusenaupe Jaduaundnsdiod
Jaduiusim Yadeaudesmnanisdndmvie Jademunisdaaiunisue Jadesnuyena Jadey
Aun1saskasiawednyenanientn Jadesunseuiuns wag 3. Jadesunnuiianelaves

anAuluInIg FenseuwwiAnianunsathluinseinieadiflunsidegalsunm
AANARY: @uUTEANNINIRATR / Adudianala / $1u SSRU Closet

Abstract

This study aimed to review the literature. And create a conceptual framework.
Marketing mix strategies that influence customer satisfaction. This framework is used for the
quantitative study with a sample of students and staff in the university. The findings found
that independent variables consisted of: 1. Personal factors, which consisted of gender, age,
educational level, occupation, and status. 2.The marketing mix (7Ps) there is an element -
product, price, place, promotion, people, and physical evidence and 3. Customer’ s

satisfaction. This framework can be used for statistical analysis in quantitative research.
Key word: Marketing mix / Satisfaction / SSRU Closet shop
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