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ABSTRACT

This study aims to study marketing mix 4P, lifestyle, and attitude that affect the
decision to buy clean food in Bangkok. The population is people who are interested in
consuming clean food both females and males. The samples used in the study were from
the consumer population in Bangkok. The questionnaire was used as a tool for collecting
data via convenient sampling method. The independent variables were marketing mix 4P,
lifestyle, and attitude. The dependent variable was the decision to buy clean food in
Bangkok. The descriptive statistics were analyzed by percentage, mean, and standard
deviation and reference statistics use multi-regression analysis.

In addition, the results showed that factors affecting decision to buy clean food in
Bangkok are attitude, marketing mix, and lifestyle. The respondents mainly focus on attitude
followed by marketing mix and lifestylerespectively in making a clean food purchasing

decision at the statistical significancelevel of0.05.

Keyword: Marketing Mix, Attitude, Lifestyle, Buying Decision.
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