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The Study of Marketing Mix, Technology Acceptance, and Word of Mouth Affecting to
Purchasing Decision through Shopee Application
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ABSTRACT

This Purpose is study the service marketing mix, technology acceptance, and word of
mouth that influence shopper’s purchasing decision through Shopee applications. The
population with the desire to shop through the Shopee application both male and female.
The samples used in the study were from the consumers’ population in Bangkok,Selected
by using a probability
sampling method of 400 people.Questionnaire is a tool to gather data in accordance with
independent variables which are service marketing mix, technology acceptance and word of
mouth.The dependent variable is purchase decision through Shopee application. According

to analysis, descriptive statistics such as percentage, mean, and standard deviation are
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applied to analyze data, and inferential Statistic which is multiple linear regressions is
applied in this study as well.

Besides, the study results also found that the factors which are marketing mix.,
technology acceptance, and word of mouth affects to purchase decision through Shopee
application.The most important factor for the sample is technology acceptance most
commonly used to make purchases through Shopee application followed by marketing mix

and word of mouth respectively, which are at a statistical significant level of 0.05.
Keywords: Marketing Mix, Technology Acceptance, Word of Mouth, Purchasing Decisions
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