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Decision to Buy Food through online application of Consumers in Bangkok
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ABSTRACT

The objective of this report is to study customer behavior online food delivery
application in Bangkok. Sampling group was from customers in Bangkok both men and
women using Cluster sampling. Divided population by district and sent our survey for 400
copies to collect data. Independent variables are Marketing Mix ‘7Ps, Consumer Confidence
and Lifestyle. Dependent variables are their decision to buy food from online application.
On analysis we use descriptive statistics which are percentage, average and standard
deviation and Inferential statistics using multivariate regression analysis.

The study shows that factors that dominant impact to customer’s decision on buying
food from online application from sample survey is Marketing Mix ‘7Ps followed by their

lifestyle and Consumer Confidence where statistical significance at 0.05.

Keywords: Marketing Mix 7Ps, Consumer Confidence, Lifestyle, Decision-Making.
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