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THE EFFECTOF INTEGRATED MARKETING COMMUNICATION ON DECISION TO PURCHASE
APPLE IPHONE FOR GENERRATION Y IN NAKHON RATCHASIMA
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ABSTRACT

The objective of this research was to study the of the integrated marketing
communications affects purchasing decision Making on choosing apple iphone for gen Y in
Nakhon Ratchasima. Used sample group 400 people of the Generation of Nakhon
Ratchasima province. Determined using probability sampling. The tools used in this study are
questionnaires and data analysis employed frequency, percentage, mean, standard deviation
and multiple regression analysis. The results showed that average level of the opinions
about the integrated marketing communication and decision to purchase Apple Iphone for
generation Y people in Nakhon Ratchasima at a high level. The research found that,
integrated marketing communications in the field of viral communication, special events,
sales by salesman and advertising have all influenced the decision by the generation Y
group to buy the Apple iPhone was statistically significant at the 0.01 level. The results of
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the study showed that the entrepreneurs should focus on staff training and developing
customer relationship management systems to further enhance the company's competitive

advantage.
Keywords: Integrated marketing communications, Purchasing, Generation Y
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