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Marketing Factors Influencing Consumers’ Satisfaction for Herbal Supplements
in Baby Boomers
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Abstract

This study aims to analyze marketing factors that influence consumers’ satisfaction
for herbal supplements in baby boomers who live in Bangkok and metropolitan area by
using conjoint analysis with selected four major attributes of herbal supplement including
benefit, application, price and place, then determining levels of each major attributes.

Technique of fractional analysis is used to filter 9 suitable index cards of herbal supplement.
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Collect 416 questionnaires from sample group, then use ordered logit model to analyze the
satisfaction of consumers for herbal supplement attributes.

The result showed that the probability of consumers’ satisfaction will be increased
when herbal supplement attribute is changed from general health benefit to protect and
cure specific disease. However, the probability of consumers’ satisfaction will be decreased
when attributes are changed from general health benefit to beauty benefit; from tablet or
capsule application to powder and beverage application; from the lowest level price is 100-
500 baht per unit to be upper price and from distribute at drug store to distribute at

convenience shop.
Keywords Herbal Supplement, Conjoint Analysis, Ordered logit model
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