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Abstract

This research has two principle objectives: 1) To examine the type of contents
published on Fastwork Facebook Fanpage. 2) To investigate the engagement rate of the
contents published on Fastwork Facebook Fanpage. The study methodology was
quantitative research using coding sheet as a tool for contents analysis. The research data
were collected from 81 content posts which were published on Fastwork Facebook Fanpage
during September 1, 2017 to Febuary 28, 2018. The study was divided in two parts as per
research objectives. In the first part, the quantity of concepts and theories concerned with
this study were presented through frequency and percentage. The Facebook Engagement
Rate per post were presented in the second part.

The results of the study showed that the most published contents on Fastwork
Facebook page deals with content useful for both consumers and freelances. As for the
Facebook Engagement Rate, the result found that useful contents received the highest
average shared rate and the average Like rate which is in 3rd place.

The Link page format is published the most by Fastwork. However, the Engagement
rate was not most responsive to this type of format. Instead, Product review received the
highest average Like rate while photos and videos had the highest average Comment rate.
Lastly, video format had the highest average Share rate.

The Solvable & Beneficial Content can increase Engagement that is published the
most. However, the Engagement rate was not most responsive to this type of content. While
the activity content received the highest average Like and share rate, the real time content
had received the highest average comment rate.

Therefore, to create successful content on a Facebook page of freelancing platform
Business, the content creator should consider contents that attract positive engagement

from audience which is to focus on products and services as well as promotions in the form

270



MIYsEyNIvINITaUaNaIIUIYTEAUYI “GRADUATE SCHOOL MINI-CONFERENCE 2018”

of product reviews, photos, and videos while also having constant content activity on the

Facebook fanpage.
Keywords Freelance, Fastwork, Engagement rate
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