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Abstract

This research was designed to investigate the relationship between digital marketing
and customer decision making on food delivery application that included 1) decision-making
of food service 2) service marketing mix and decision making behavior, and 3) integrated

marketing communication. This is a quantitative research by using survey research (cross-
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sectional study) with self-administration questionnaire among 204 samplings. The participants
were defined as “Gen Y” age between 21-34 years old among 22 district in Bangkok. The
results were found that marketing mix factors, application process, service, price, public
relations, recommendations from people and integrated marketing communication factors, in
the frequency of exposure to Facebook, YouTube, Instargram, Twitter, Line, block or website,
email, alert thought application in relationship with the decision to opt for online food

service through consumer mobile applications. Statistically significant at the 0.05 level
Keywords Communications Digital Marketing, Decision Making, Mobile Applications
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