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Abstract

The purpose of this research was to investigate consumer perceptions that influence
consumer satisfaction, customer loyalty, and consumer satisfaction that influences the
loyalty in the bakery shop in Muang district, Chonburi province.This research studied 400
samples from consumers who bought bakery in Muang District, Chonburi Province.By
analyzing statistical data, including the number, percentage, average, and standard deviation.
In the hypothesis test, Multiple Linear Regression Analysis (MRA) was used. The coefficient of
determination (R?) levels was statistically significant at the 0.05 levels.

The results showed that: 1. The value that consumers perceive as such. Product
value, Price of product, Psychology cost, Cost of energy, Human Resources value, and the
cost of a product. This has a positive influence on the satisfaction of bakery consumers in
Muang District, Chonburi province .the statistical significance was 0.05.By 2.The value that
consumers perceive such price, the cost of energy, the value of the product and the value
of Human recourse. Have a positive influence on consumer loyalty bakery in urban area of
Chonburi province. The statistically significant level 0.05. 3. Consumer satisfaction of bakery
in Muang District, Chonburi province.These include factors such as location, process in
service, product, and price.lt has a positive influence on the loyalty of bakery consumers.The
statistical significance was 0.05. 4. Satisfaction and value that consumers perceive. The effect
of positive influence on consumer loyalty of bakery in urban area of Chonburi province at

the significant level of 0.05.
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Unstandardized Standardized Collinearity
Model Coefficients ~ Coefficients t Sig. Statistics

B Std. Error Beta Tolerance  VIF
(AAaTl) 866 136 6.378 .000*
1. AuAUNERS U 255 042 284 6.073 .000* .493 2.027
2. AUAIAIUUINNG 077 043 091 1795 073 420 2383
3. AUAIPIUYARAINT 076 038 099 1.998 .046* 444 2.253
4. puesnunmanwal 047 037 054 1.248 213 568 1.762
5. AUNUAIUTIAT 054 .026 081 2.055 .041* 690 1.449
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Unstandardized Standardized Collinearity
Model Coefficients ~ Coefficients t Sig. Statistics
B Std. Error Beta Tolerance  VIF
6. 31A" 154 035 196 4.399  .000* .543 1.841
7. AUYUAUNANY 074 031 102 2399  .017* 598 1.671
8. AUNUAUIRINE 069 .020 133 3.449 .001* 732 1.365
R 760
R’ 577
Adjusted R Square | .569
Durbin-Watson 2.124
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Unstandardized Standardized Collinearity
Model Coefficients Coefficients  t Sig. Statistics
B Std. Error Beta Tolerance VIF

(AnAsT) 1.437 139 10.354 .000*

1. AANRUNEN U9 124 .043 153 2.883 .004*% 493 2.027
2. AAIPIUUINNT 021 .044 027 467 641 420 2.383
3. AAIAIUUARAINT 091 039 131 2347 .019% 444 2.253
4. AUAIPUNINEN WO 061  .038 079 1594 112 568 1.762
5. AUNUAIUTIAN 028 027 047 1.055 292 .690 1.449
6. 3101 171 036 241 4.782  .000% 543 1.841
7. AUYUAUNANY 125 032 190 3.959  .000% .598 1.671
8. AUNUAUININET 022 .021 047 1.090 277 732 1.365
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Model Coefficients Coefficients t Sig. Statistics

B Std. Error Beta Tolerance  VIF
(AnAsTl) 963 095 10.157 .000*
1. AUNARN W .086 037 .101 2314  .021* 343 2916
2. AUIIAN .069 .029 .093 2364  .019* 424 2.356
3. éﬁuamuﬁﬁ%a 371 .022 .554 16.964 .000* .617 1.620
4. prumsdaasuniseatn 017 .023 .027 716 475 479 2.088
5. 5ﬁuqﬂa1ﬂiLLa3ﬂ’1'§
uINg -002 .032 -.003 -065 948 354 2.822
6. PUNTTUIUAITIUAS
UIN3 137 .034 .185 4.069 .000* .318 3.148
7. MUANAINYDINTT
UIN13 .019 .032 .026 BTt .564 328 3.048
8. MUANWAENINIEATN 032 .029 .045 1.129 260 .408 2.450
R 862
R’ 743
Adjusted R Square 737
Durbin-Watson 1.961
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