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Abstract
The research had three objectives: 1) to study the digital media usage of Chinese
Millennial generation travelers traveling to Thailand as free independent travelers (FIT) 2) to

investigate the uses-and-gratification of Chinese Millennial generation travelers towards
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digital media and 3) to examine the Chinese Millennial generation travelers’ perception of
Thailand tourism by using digital media. The research was qualitative, using in-depth
interviews with 10 Chinese travelers who travelled to Thailand as FIT and using websites and
applications of Ctrip or mawengwo.

The results showed that the respondents using Ctrip focused on the need in
checking information of airline tickets, accommodations, and make reservations, while those
using mafenwo required reading reviews mainly about Thailand. As for satisfaction on using
digital media, travelers who use Ctrip were happy with various information, inexpensive
airline tickets, and ticketing within 24 hours. Those applying mafengwo were satisfied with
sufficient, correct, and credible reviews, and the design and functions of websites and
applications. Nevertheless, travelers reported that Ctrip should solve the oversell hotel
rooms’ problems. At the same time, they considered mafengwo should develop algorithm

in information display and rigid format in travel review writing.

Keywords: Digital Media Usage, Chinese Millennial Generation Travelers, Free Independent

Traveler
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