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Abstract

This study aimed to study rationale of organizations for choosing cartoon characters
to be their brand ambassadors, and to enhance brand perception. In-depth interview was
conducted to gather information from key informants who were responsible for choosing
and implementing the cartoon characters of the total five organizations (consisting of two
organizations which choosing the existing well-known characters and three organizations
which choosing to create new cartoon characters).

The findings revealed that rationales of the organizations to use cartoon characters

as brand ambassadors were 1) the friendliness of the characters help boosting friendly image
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of the organizations, reduced seriousness, and reduced distance between the organizations
and consumers; 2) notable uniqueness or brand related symbol of the characters increased
level of retention; 3) limitlessness of agewise; 4) reduction of risk of consumer confusion; 5)
risk free of unwanted behavior; 6) feasibility of personality of the character to match product
branding; 7) reachability for all genders and all ages; 8) increasing value of brand or product;
9) interesting for target group; 10) ability of implementation through more means than

human ambassador; and 11) making brand concrete
Keywords: Brand Awareness, Cartoon Character, Brand Ambassador
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