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Development Model of Digital Integrated Marketing Communications
That Influence Generation C’s Perception Case Study : Sub-Community 1 Wicker

Center, Phanat Nikhom Distric, Chonbui Province
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Abstract

This research aims to study personal factors and digital Integrated Marketing
Communications that influence the Generation C’s perception of the Wicker Center.
Researchers stated 400 sampling of Generation C who know the Wicker Center Sub-

Community1, use questionnaire as a tools for collecting data in descriptive and quantitative
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analysis by frequency, percentage, mean, standard deviation, statistical hypothesis T-test, F-
test, Anova and Multiple regression Analysis significant level 0.05

The study found that the most samples are female between 37-56 years old,
bachelor degree education level. Employed in public officer/ state enterprise sector and
earn less or equal to 15,000 Baht per month. The demographic study revealed that
difference in sex, age, education level, occupation, and income result in no difference in
perception. The Digital Integrated Marketing Communications that influence generation C’s
perception are digital personal selling, digital sale promotion, digital advertisement, digital

public relation, and digital direct market.
Key Word: Digital Integrated Marketing Communications/ Generation C’s perception / Wicker
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