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Abstract

This research is a combination of exploratory research methods (exploratory sequent
design), qualitative research, and quantitative research. Quantitative research is intended to
study the lifestyle patterns of the generational population. The population who born in the
year 1995-2009 studied in the field of interest in opinion. Including groups of lifestyle in the
generational population. The researcher wanted to study the lifestyle of the generations. To
understand and be able to use the information to plan marketing communications to reach the
target audience. Include effective strategies. The sample was Generation Z Using in-depth
interviews in 35 samples; the data was summed up as a questionnaire developed under the
AlOs lifestyle theory as a tool for collecting data in population demographics. The data were
analyzed by frequency, percentage, mean, standard deviation, Factor Analysis and Cluster
Analysis.

The results revealed as follows: The most of sample are female, age between 14-18
years and study in high school. Activities of generation z, allocate as much time watching
YouTube clips that are interested in tracking. Generation z is the most interesting story to learn
on my own and that comment generation z agree most is (1) The family is the best consultation
(2) Speak more than 1 language is a critical need in the modern era (3) Universities should open
and close according to the original term, elementary and secondary education.
The result of this research show that Generation Z in urban areas are categorized into 17
lifestyles namely (1) Love yourself (2) Introvert (3) Digital Natives (4) Activity Kids (5) Fan Club
Mania (6) Gather experience (7) Self Confidence (8) Positive thinking (9) Extrovert (10) Simple life
(11) Funny Kids (12) Nerd Kids (13) TV program lover (14) Homey Lifestyle (15) Expectation
(16) Developer (17) In Love. Generation Z is born at the time.

Same experiencing the event and the same situation. Each generation has its own

activities. Have a scrap and have a different opinion about the surrounding.
Keywords Lifestyle, Generation, Generation Z, Urban area
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Bsudiutu udeamaniin saedisseaivinogwieiies ilesnngunasewuazinBeuinasdadi
mnuddgyfunsiEeumaiviiieiuanulriuinEsuisouu sin wasfivanuamansalumsudsdy
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ngufl 13 ngu3nsIemsii3 (TV program loven) iilofinnsanwuin Wunguiindifanssuiivi
vasRen1sgiiivaazasuazsienisiiissfaenndesturuidovesiinug vioduns (2537:241) 4
yhnsAnwdes UkuumMsidudinuazanudasiusenensinsiirdveuinaiueisdunsn Tnanuin
whfnweistulenaziisuuuunsidudiniunnsiisiu WeRisannadinsizsitanssy anwavls
wazawARdiunu Aelnsirinddiuanudonandinlsinnnindeduy uadnadudediaiian

ngud 14 ngufntiiu (Homey Lifestyle) lefinnsannuin nquiivevegtumnniinisoon

119uen 31AINT1ERaYIAINTTIITIN 118191991 TBBUAIN TR TUNALIRAT TR LY

=

flanfte mawnsouegiutwlieantuluy uandiiudn nduiifunguiisntiu fadhy

najsﬁi 15 nguANAIAAIS (Expectation) Wunguiaseglunnznadu vsegnainnisainau
sout19 o1aidlunseunia vielilou Jsaenadesiusunuumsiniulinveaaiusistuuenfidandey
sheeglurisiefimanssurmasjmiafudestunsSeou

ngufl 16 ngutinWaun (Developen) Wunguveusnianssunasuuenmiionnianssumdndivi
Wiosianeues dau lnsuesindeuslilinanfissinufendu annstsuiissegafoiudds
yufsianssudunenivileanmsBusiude

ngudl 17 nguiina1min (n Love) ungudniiuesnnusndufesasny awsaiatuldly
s BsiaenndosiumsAnuues Amsnd Usvinma (2554: undnge) nmsinuiides yumoseny
Snvesdesulustonisingyimy “ysh g3a” waddenudn yuuesnnusnvesivsuaunsaasuls 2 dimu
nafe Anudnvesioiuiiiienseunss daduaiminiidrfyiian anusnifiveiiou ueaireglule
ety $ruuv$ welluuszaumsal wazanadniireausniduanusniidesnisanuelalddsfunas
fudioamsifiefisioguosniazinnuinlidnduazauntoviotan ety

sUsuumM st duiinlunguazyhliiAnanandilaegnedngs uasfuusslowinonisiauwuia
Fumsnatnuaznisdeansnismasegradidanguihvans wagnduameistussaiusii luroutia
glalaguslnaselng viedidseinniianlunan luounenduilaanguiay dunduiidimdsdoun
fian Froanundouvesidmindianawesdulsaieuasriewinguaostusndiigiugnig
MsuiPnInguieu Famsideyanginssuvenaiueistuneanoufagyinliidrlaguuvunisdniugin
anunsafrLANUAUTessU unun Ao suaznagnsesiadndalaeiiuszansam Fauenainazegly
pannuilnaluguedioudsndudgraaussmilugiuzvesypainsiulmifidulandoumaluladi
Dudunidumsdndudin

STRIGIGIRVE

1. Tumsidvadeoly arsAnulunguaueisduiesiussmadiovsisndudegiauazaune
fanesdunenegsnsouagu iesienisAnmafaidunsfnviamgluiufiundowiduy

2. lunideadadely mhmamsinuidelufnndeluusadiuameanntuieiumuestu
wany wgRnssumsuslan, mssnduladedud Wudy
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3. lumsifeadadely mstinsiinnedesdusznoudsduiulusUuuunisdniiudinvesaiue
istuneaiienailin@nyiussuiouiiu

0. lumeifeadadely aunsnadauuuaeunu efnusuuuunsdiiudinamesduusa
Tngendunguiiduueniniloain AlOs \wu LOV (List of Values) ile@nwiUSeuiiisy
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