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ABSTRACT
The purpose of this study was (1) Study the problems and obstrucles in managing
the class in the Coffee Shop (2) Study the guidelines for deloping the effectiveness for

managing the restaurant and (3) Study the effectiveness in the practical of the student.
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The research was conducted by using a survey research methodology. The
population were instuctors staffs and student who come to the Coffee shop of Dusit Thani
College. 385 questionnaires were using by quota sampling

The study found that the most satisfation of Coffee Shop users in term of academic
was good for the basic knowledge in food and beverage (x = 4.13) as same as the term of
the practical skill for the efficiency to the assigning job (x = 4.18). In addition, For the term of
service and the personality were very good for the service mind (x = 4.36) and the neat and
tidy attire (x = 4.40) respectively.

In terms of the opinions of the Coffee Shop users are related to the satisfaction. The
correlation coefficient (r) of academic achievement was .753 with the skill level = .788 with

.863 and the personality with .797.
Keywords: Customer’s satisfaction, Skills practical, Culinary Arts and Kitchen Management
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