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ABSTRACT

The study had two objectives 1) to examine marketing communication strategies
through the application Line@ of Four Boys Oysters, and 2) to study consumers using the
application Line@ of Four Boys Oysters. The research was qualitative, using in-depth
interviews with 10 customers of Four Boys Oysters and two owners of Four Boys Oysters.

The results showed that marketing communication strategies was the usage of Line@
mainly since consumers often used them while personal communication was the second.
Primarily, the restaurant promoted about food on each day and required the most sale as

well as communicated as consumers’ needs. As for most customers learned the
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information of Four Boys Oysters from the introduction by employees of the restaurant
offering benefits from accumulative points. Next, consumers recognized about accumulative
points. Besides, consumes considered that communication via the application Line@ was

convenient.

Keywords: Marketing Communication Strategies, Media Exposure, Consumer, Perspectives,

Four Boys Oysters
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