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ABSTRACT

The research had two objectives 1) to examine factors affecting consumers in making
decisions in using the Uber Eats application for food delivery 2) to study consumers’
perspectives on using the Uber Eats application for food delivery.  The research was

qualitative, using in-depth interviews with 10 respondents both male and female who was
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living in Bangkok with the age between 20 and 36 years old, and using the Uber Eats
application for food delivery.

The results showed that marketing mix factors; customer, cost, convenience and
communication influenced customers’ decisions to use the Uber Eats application for food
delivery. Regarding customers’ perspectives, they accepted the application because it was
the famous brand from the US. The customers had trust in the application by revealing
personal information and credit card numbers. However, as for the image, they learned that
the brand was from abroad. They did not care for being premium but focused more on
simple and convenient usage. The design was easily used and not complicated and easy for
credit card payment. Food delivery service was fixed at one price. Besides, the Uber Eats

application had ongoing promotion.
Keywords: Factors, Consumers, making decisions, the Uber Eats Application, Food Delivery
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