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Abstract

“Successful Factors of Crain Business in
Thailand” This research aim to study importance
level of factors that affected to Crain Business in
Thailand, Finding the successful level of Crain
Business in Thailand, Compare the enterprises
successful level of Crain

Information  with

Business in  Thailand, Finding the relation
between factors that affected to Crain Business
and successful level of Crain Business in
Thailand. Also to recommend the success factors
model of Crain business in Thailand. This
Research is a quantitative research, Data analysis
which are percentage, mean, standard deviation,
and multiple regression analysis. The hypothesis
testing used One-Way ANOVA and using
Pearson’s correlation coefficient to compare
relationship variables.

The research result showed that almost
were companies there are 48 establishments
(56.5%) where founded between 6-10 years for
29 companies (34.1%). There are 51-100
personal for 31 companies (36.5%). Registered

capital 1-5 million for 55 companies (64.7%).

Income per year lower than 100 million for 65
companies (76.5%). Almost of the capital for
business were from money accumulated in the
family. Factors that affect the Crain business in
Thailand most were marketing factors followed by
services, business  management, human
resource, and finance, respectively. An overview
of success factors is moderate. The hypothesis
testing revealed that the different variety of
organizations would affect the success factors in
managing Crain business in Thailand at a
statistically significant 0.05 level.

Recommendations of success factors
model of Crain business in Thailand consists of
business management, system of work
organizations are placed, manage organization
structured appropriately, human resource issue
that employees are responsible for their duties,
service tools and equipment with modern

technology, marketing issue which provide

appropriate selection of equipment to suit
customer requirement and costs competitive, and

ability to find a funding source.

Keywords: Managing Success Factors of Crain

Business
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