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The Development of Customer Relationship Management Model of

Private Higher Education Institutions
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Abstract

The objectives of this study were 1) to
develop a model of customer relationship
management (CRM) of Faculty of Education
Science under the Private Higher Education
Institutions, and 2) to try out and evaluate such
developed model of CRM. This study was based
on the CRM concept of Witaya Danthamrongkul
and Pipop Udorn (2006), 8P's concept of
Lovelock and Wright (2002), and Student Life
Cycle of Baring Point Management Technology
Consultants (2006). This study conducted three
stages of methodology

as follows: 1) Developing a model of

customer relationship management (CRM) of

Faculty of Education Science under the Private
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Higher Education Institutions, 2) trying out and
evaluating such developed model of CRM, and 3)

improving such developed model.

Keyword: Customer Relationship Management
(CRM), Faculty of Education, Private Higher

Education Institutions
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