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Tourism Marketing Strategies of Tourism Operators in the

Eastern Part of the Country, Thailand
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Abstract

This Research aim to study there are 3
objectives were 1) Study The Entrepreneurs
characteristic that affected to Hotel enterprise
operating in the eastern of Thailand 2) To study
Marketing mix factors that affected to Hotel

enterprise operating in the eastern of Thailand.

And 3) To study competition strategy that

affected to otel enterprise operating in the eastern
of Thailand. The methodology in this study were
mixed between Qualitative and Quantitative
research. The sampling in this research is Hotel
Entrepreneurs in the eastern of Thailand that
cover with mainly tourism places in this region
which are Chonburi Province, Trad Province and
also to Rayong Province where the most highest
hotel number in the Eastern region cover with 80
percentage from all of 549 hotels in Chonburi
province, there are 391 hotels in Trad province
and 51 hotels in Rayong province. The population
size in this research are 370 sampling that
calculated with Taro Yamane formula. The
research method can be classified with 2 kinds
which are questionnaire and in-depth interview
form. Data analysis from the questionnaire by
Descriptive statistic, Correlation Analysis and
Multiple Regression Analysis

The Research result showed that The
Entrepreneurs characteristic that affected to Hotel
enterprise operating in the eastern of Thailand is
average result in middle level. When considered
with each factor found that the highest average
result is the organization has suitable product that
can be sold. In the other hand, the lowest
average result is participation to consider the
advantage and disadvantage of an organization
also to rapidly importance of the competition. For
Marketing mix factors which affected to Hotel

enterprise operating in the eastern of Thailand
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found that in the holistic is in high level. When
consider with each factor showed that the highest
average result is organization product has
physical characteristic that the consumer can be
touching or touching from any media. In opposite
way, the lowest average result is the organization
always developed product and service for
present the new choice. The competition strategy
which affected to Hotel enterprise operating in the
eastern of Thailand found that the competition
factor which affected to organization business is
statistic significant at 0.05, 0.01 and 0.001.
Process Development, Operating Motivation,
Work Experience, Work Attitude and how to alive
are not affected to tourism organization business
in the eastern of Thailand is statistic significant at

0.05. Can participating to predict the result of

business for 2.76 percentage.
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