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The Development Strategy of Retail Stores, the Northeast along the

Edges of the Border Trade in Thailand
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Abstract

This Research aim to study there are 3
objectives were 1) to study service quality factors
level, location, risk, enjoyment to buying, worth
the money and shop atmosphere that affected to
The Customer Satisfaction toward originate
Retailer for planning customer loyalty strategy in
seams border trade between northeastern of
Thailand and Laos 2) to study satisfaction factors
of the customer that affected to customer loyalty
in originate retailer where located in seams
border trade between northeastern of Thailand
and Laos and 3) to study the way for planning
customer loyalty strategy in seams border trade
of northeastern of Thailand and Laos. This study
was mixed between qualitative and quantitative
research. The research method were classified
for 2 kinds which are questionnaire and In-depth
interview form. Data analysis from the
questionnaire with Descriptive Statistic for general
analyze also to Multiple Regression Analysis and
Simple Regression.

The quantitative research result showed
that awareness with administration process
factor, Risk factor and enjoyment factor which
affect to customer satisfaction in the holistic are
middle level. Worth the money and shop
atmosphere factors was affected to customer
satisfaction that related in the negative with rather

low level. The customer satisfaction toward

originate Retailer loyalty found that related in the

positive with middle level.
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