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Abstract

This study there are 5 objectives were 1) to
study the factor level of concept about Corporate
Social Responsibility (CSR) of industrial organization
in the Eastern of Thailand 2) to study the relation
of concept about Corporate Social Responsibility (CSR)
of industrial organization in the Eastern of
Thailand 3) to study the relation of personal
assessment in the holistic of both with product
service and the

and customer personal

engagement level toward industrial organization
in the Eastern of Thailand 4 to study the relation of
Responsibility (CSR) with

Corporate Social

employee engagement toward industrial
organization in the Eastern of Thailand. And 5) to
study the relation of personal opinion with
employee  engagement toward industrial
organization in the Eastern of Thailand.

This study was mixed between Qualitative
and Quantitative Research. The population in the
study is factory Personal in Rayong Province
there are 144,063 people. The sampling number
are 399 people that calculated the sampling size
with Taro Yamane Formula and random order the
sampling in Rayong factory by the purposive
sampling from all of 1,728 factory but specify just
10 factory. The sampling is factory personal there
are 10 people. The research method was
classified with 2 kinds are In-depth Interview,
Questionnaire and In-depth questionnaire. Data
analysis from the questionnaire by descriptive
analysis and the frequency as well.

The research result showed that the
relation of concept level about Corporate Social
Responsibility (CSR) and the industrial
organization in the Eastern of Thailand Corporate
Social Responsibility (CSR) were average result
all of 4 factors are in high level. The relation of
personal assessment level toward the holistic
both with product and customer service and

employee engagement level toward industrial
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organization in the eastern of Thailand, the
average result in both factors are in high level.
But the personal opinion found that the personal
satisfaction showed that average result in middle
level. Almost of them think that Corporate Social
Responsibility (CSR) activities can be develop the
advantage point and outstanding point, also to
the ability to competition in the world market too.
In the other hand, Minority sampling think that
organization personal was received output and
effectiveness that organization found and look
forward to happiness both with environment
balancing in the office where safety and has good
healthy system. The affective of Corporate Social
Responsibility (CSR) of industrial organization in
the eastern of Thailand toward the engagement
level of organization personal found that Social
Responsibility and engagement in average result

are in middle level.
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