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Abstract

The objectives of this research work are 1) to
compare the buying behaviors of Artistry Men
products of the consumers in Bangkok area
classified with demographic characteristics, 2) to
investigate the relation between the consumers'
personality and the decision making behavior of the
consumers who purchased Artistry Men products in
Bangkok area, and 3) to investigate the attitude
towards the marketing mix of the consumers who

purchased Artistry Men products in Bangkok area.



The sample group included 400 consumers who
used Artistry Men products in Bangkok. The
research tool was the questionnaires. The data
were analyzed by computer software and the
statistics used were frequency, percentage, mean,
and standard deviation. The t-test was used to
analyze independent variables with 2 groups, and
One-Way ANOVA was used to analyze independent
variables with more than 2 groups. In addition,
Pearson Product Moment correlation coefficient
and Multiple Regression Analysis were used in data
analysis.

The results showed that:

1. In terms of the consumers of Artistry Men
products in Bangkok in certain aspects, the
consumers had open personalities and were
adhering to certain principles. In addition, it was
found that they were generous and negotiable. In
overall, all of the aspects were in the high levels.

2. The attitude level of the consumers
towards the marketing mix was in the high in all
aspects: the product, the price, the distributing
location, the marketing promotion, the personnel,
the distributing process, the physical creation and
the presentation.

3. In terms of buying behavior of the
consumers who purchased Artistry Men products in
Bangkok, it was found that most of the consumers
spent 1,001-3,000 Baht in purchasing the product a
time. The frequency of purchasing "ARTISTRY

MEN" cosmetics was once in three months. The
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most purchased Artistry Men item was the facial
cleansing product, and the most influential factor to
purchase Artistry Men products was the product
quality.

4. According to the comparison of the
buying behaviors, it was found that the consumers
with different age and status purchased Artistry
Men product at different frequency per 3 months
with 0.05 statistical significance. The consumers
aged over 35 years with married status purchased
Artistry Men product less frequently than those
aged below 34 years with single status.

The consumers with different age and
status shared similarities in terms of decision
making on purchasing Artistry Men products in the
following aspects: the expenses in purchasing
Artistry Men product per one time and the most
purchased Artistry Men product and the factors
influencing the decision making on purchasing
Artistry  Men products. The consumers with
educational level, occupation, monthly income,
expenses spent on purchasing Artistry Men
product per one time and the frequency of
purchasing Artistry Men products/3 months and the
most purchased Artistry Men product did not differ
with 0.05 significance.

5. The attitudes towards the marketing mix
of Artistry Men products affected the decision
making behavior and the expenses on Artistry Men

products per one time. In terms of distributing

location, it affected the frequency of purchasing,
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and in terms of marketing promotion, it affected the
buying behavior of Artistry Men products sold in the
shop. The attitudes towards the marketing mix in
terms of physical creation and presentation and
personnel affected the decision making behavior
on purchasing Artistry Men products with 0.05

statistical significance.

Keywords: personality, attitude towards the

marketing mix, and consumers ‘behavior
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