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Social Responsibility System :

The Innovation for Sustainable Development
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Abstract

Sustainability was an important goal for
present organizational management. This article
presented a viewpoint of organization with
opened system. The management with a goal to
become sustainable had changed organization’s
attitudes towards external social environment.
Relationship with the society required organizations
to be responsible for all arisen impacts. Corporate
social responsibility is an important system that
caused standard procedures for social responsibility,
patterns of social responsibility and leadership
related to social responsibility. His Majesty the
King Bhumibol Adulyadej was the kind of leader
that was a role model for people in sustainable
development practices. Organizations should
analyze their operational impacts on their social

environment, and vice versa. When benevolence
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between each other had been realized,
organizations would be sustainably survival.
However, this article was intended to present the
concept of corporate social responsibility development
for sustainability, including concepts, theories,
and samples of some interesting innovative

practices in corporate social responsibility.
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