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Abstract

The objective of this research was to study travel behavior of a solo female
travelers in Thailand and their perceived risks as well as their reference groups that had
an influence on their perception. This study employed a mixed research methodology
combining qualitative and quantitative methods. A netnography method was used in the
qualitative part whereas a questionnaire was used to collect the quantitative data
including the respondents’ perceived risks and the influence of the reference group on
their perception. The findings from the quantitative study showed that the solo female
travelers in Thailand consisted mainly of Asian tourists, and most of them traveled and
stayed alone while traveling. The most perceived risk in Thailand found among Thai and
foreign tourists were crimes and rapes. In addition, female tourists were found to higher
perception on risks than male tourists, and the most important aspects that made these
afraid during traveling were darkness and silence because they generally served as the
main causes leading to situations where the greatest risks could occur. However, tourists
usually searched for information before making a trip so that they could be aware of the
risks that might occur in Thailand. Their information sources came from people who
were members of their reference group and those who were not. In addition, the top
four channels/sources of information helping the tourists to be aware of the perceived
risked and could avoid such risks included friends and colleagues, online reviews, social
media, and self-awareness. Moreover, it was also found that the reference group had an
important role in inspiring and encouraging the solo female tourists to make a trip alone.
The result of the Chi-Square test which used to analyze a cluster relationship of the
longest stay and risk perception indicated that foreign tourists perceived risks of diseases
and hygiene. The findings of this study can be used to develop a good image for

Thailand however, support from the government and related organizations is needed.

Keywords: Risk Perception, Solo Female Traveler, Reference Group
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uiidleldifumasusuastszaunisaiuiasunmluufonvasam duidnddunasdesnisiiozan
visufigluuszmelng”

aAUsena
MnEamsAnwIUITivieadisalneuazinvieailsinenasuimumdsdusuevangsy
wazmsinTunniiganaziinuinafefuiFeanamneinveaiednguiinadsdiin
fumemdadiinnninmane wazssriadumainvisafisunemdeiivendenaudienimsndnides
aonuil 9 MliAnsuaresemuedasameanuilsuaranutevasdusiuusd sy iivitlia
Aundnntulaeirnuaenndesiu (Wilson & Little, 2008; Wilson & Little, 2005; Yang et
al, 2017; Yang et al,, 2018) asmliﬁmmvLﬁuié"j'méuéf';asim«huimLﬁuﬁﬂﬁauﬁmwﬁa
MNNUITBYeY (Yang et al, 2017; Yang et al, 2018) namhdudsdlvylueidoiugidies
Aonnaglugiuy GuaamaamaLmumwmmmLLaummmﬂmammﬂmiawauwvﬂ 1YY INTTH
wazduBuviedasasdiomane nisgndelng ilesomsenisiuimudsstusgfugivduas
Fowd Tnsdnvieadieunanddulanay fuanagiinisfuimmndestosniuaridaszannnd,
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el uiiEndwnedefiveadisinuisddmmmeealunsahaaiusnaiionmie
Auvds it e I lduszaunsaifimlunsiuniaendieanuies Jaywunuieazingeniig
dumnauidorululdaednudaunsannddudendulufiedn anudesiidnriesiisaiuslai
i dudiuervgInssnuarmaudu gifvg nilsags vieaveutvavanamdoifiuty
dleumdeyaneuiumaeaiisadednvieadisteglussnitsmaiumsannsaiiosnanides
n3o¥isnaundnauiiesiiamnsnaniatuld :nuanside 4 Sudunsndiiiutesndi
tvisafisrsuianudsdldud sudaniiteutazifieusinnu Fieeulal dedinussulativay
mssusenues fananliindunguiniddiidvinalandusdandiiagdineiuiioyaniey
wieiluszaumsaiveniierluiiuiiuquitouwasutsiulssaunisaliu Platforms sine q wae
uBsnmenisvieaiieruuziludosvesiiudity q ldneziduusraunisalinvieniswdey
Anudesiinsnanidssuaznguinedeatunsafiezairsussdunialanaziasundalviy
ﬁfﬂviauﬁmmﬂwmjﬂﬁvimLﬁa’mutﬁmlﬁ (Wilson & Little, 2005; Wilson & Little, 2008;
Tripadvisor, 2015; Jordan, 2016; Yang et al., 2018) Iﬂaﬂfﬂm'aqLﬁsrmmﬁmaﬁiﬂ%’qﬁmmaﬁ‘fa
fnsnauunounsvesisntuiuisaziinnusiulalunsiiumaiesiisnnnniudluboswes
arufinuazanudeuduiededdgivildnfsanundwuietuinvesiivneds Tneeuide
Y99 Brugurat (2018) n@1231Eudananiassfiageanldemmauuinduunsnuidadauidn
Uasnsonaoninan luniddodeimadissliihmsinngianudesitnveaiivaiuisime
Tuniazadamesiileudlurudsuazaiinisiuimmunasndsinungusndadnssiuadanes
fAdeIaihmsnwanuduiug ngludiuvesinrieaiiodlnenssuieaudedaifinnuduius
fufwafisimadinanitan witnveadieisnaduinisiuianudsannnd Tudumsiin
Isﬂqmazﬁwqmamﬂa LAEI1NIUIILYDY Kozak, Metin and Crotts; John and Law; Rob
(2007) Fund1ain illesdeiniunemninesitudanugoulmdensiiaaudsmaussany
\esdreYmusssuuavanimeniafiseiu Tnsanuidsduiuguentodussdenuduiug
fundamosiunesesssudiuu guushinlulve ussnsammanmues Ineusswdlneduogluaniou
wardndugefoutuszifurruiarfifienudssgeiadulgmiduaiulaonseveseig
Tnoadssduenisluussindlng (Wongleedee, 2012) warluwmesesssuamuuntiu
oo swddasuilubemesnsifnlsngwnedsainanuidsves (Stephen Clift, 2000)
nanridiidugunmvesnisviendiedlulndoutuiaudssgs ssdniseuntelanssytam
guamiiyanaotaEdaflumafumsluisssmanaglrduuziifofudnfunaiendnites
Andssiugunn dsidaiigeluussaiigmitinvieaiisioawdyferionds Tngeudssd
Andululsemalneaninsagninlinissuidesadldlaenisiismdovesigunauasmiisaud
Lﬁ'm“ﬁaﬂ (ADARSH BATRA, 2004; P. Wichasin, N. Doungphummes, 2012)
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