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Abstract

This research was aimed to identify
demographic data as well as marketing mix that
affected consumers’ decision on their purchases
of perfume, and to examine demographic
characteristics that were correlated to consumers’
decision on their purchases of perfume at the
department store in Patumwan district of
Bangkok. Samples were 390 users of imported
brands of perfume, who visited the department
store in Patumwan district of Bangkok, chosen by
convenience sampling technique. Responses
were collected using questionnaire technique,
and statistical analysis tools in use included
frequency, percentage, mean,  standard
deviation, and hypothesis testing tools in use
were Independent Samples T-Test, One-way
ANOVA uag Multiple Regression with significance
level of 0.05.

Results revealed that some demographic
characteristics had effects over consumer’s
purchase decision, differences in demographic
characteristics could lead to different decision of
their purchase of perfume at the department store
in Patumwan district of Bangkok, and factors of

marketing mix had effects on consumer’s

decision to purchase perfume at the department

store in Patumwan district of Bangkok.

Keywords: Perfume, Marketing Mix, Purchase

Decision, and Bangkok
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B Std. Error Beta

(Constant) 0.00 0.08 0.06 0.95
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6. NEUIUNTT WALITNNS 0.08 0.02 0.09 3.57 0.00**
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