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Abstract

This Research was aimed (1) to study
customers of the community malls in Bangkok ,
(2) factors of marketing mix that affected their
satisfaction, and (3) behavior of consumers of the
community malls in Bangko . This Research was
quantitative using questionnaire technique in
collecting data from samples of 400 customers of
the community malls in Bangkok . Statistical
analysis tools in use included (1) descriptive data
analysis, (2) inferential analysis, and (3) Pierson’s
Correlation Coefficient.

Results revealed that most respondents were
female at ages of 22-25 years old, graduated at
bachelor's degree level, working as employees in
private company with monthly income of 10,000-
20,000 baht. They visited community malls in
Bangkok 3-4 time every month, together with
their boyfriend using private car as their mode of
transportation to have meals during the period of
16:01 — 19:00 hrs, and restaurants are the kind of

services that were the most frequently used by

those consumers. The reason for their visit at
community malls was convenience in transportation.
All 7 aspects of marketing mix were rated at a
high level. In general, the factor of elements of
services was alse rated at a high level as having
effects on satisfaction level of customers at the
community mall, while the minor factor regarding
types of services was rated to have the highest

effects on customer satisfaction level.

Keywords: Community Malls in Bangkok,
Maketing Mix
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