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The Integrated Marketing Mix Factor influence over the consumers’

Decision to purchase the air-conditioner : A Case Study

in Ranong province, Muang District
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Abstract

This research aims to study the level 1)
reviews of service recipients, that affect the
decision to purchase air conditioning in Muang
District, Ranong, which contains the products
contain 7Ps. Place side/side, side channel

marketing People, processes and physical
aspects 2) to compare the marketing mix factors
the decision to

that affect purchase air

conditioning in Muang District of Ranong
province, classified by gender, age, marital
status, educational level, occupation, and income
per month.

In accordance with the study of the
integrated marketing mix factor that has influence
over the consumers’ decision to purchase the air-
conditioner: Krabi province, Muang district has
been selected as a case study in this regards
with the purpose of studying the influences of the
integrated marketing mix factor that has an effect
on the consumers’ decision to purchase the air-
conditioner. Questionnaires have been handed

over to 400 people as a toll to statistically indicate

the percentage of the matter of fact.
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As the result most of the men (aged 31-
40) who answered the questionnaires are married
with a bachelor degree; coming from a family of
four members; earning a living as office workers
with the monthly income of 10,000-20,000 baht.

As far as their buying behavior is
concerned it has been found that they felt more
comfortable to purchase their own air-
conditioners and the most popular ones for now
and future are made by the leading brand name
called Sharp. The reason for choosing Sharp
because there is a sign attached to it saying
“Save Power”. Most of them had a plan to buy a
new air-conditioner from a department store when
they buy a new house.

Not only has the integrated marketing
mix factor influence over the decision of
purchasing the air-conditioners; but it also plays
an important role on marketing promotion. It has
been discovered that an integration of each side
involves the demands of the fame of the leading
company of a certain brand name and the price
of the products themselves. They seemed to be
more interested in the special promotion as well
as the discount with various methods of payment
with attractive marketing packages and activities.
As for the services centre; they were interested in
having more of the repair branches nearby. As for
the salespersons; they became more interested in
the staff's grooming dress and trustworthy

personality. As for the physical contentment; they

were happier with more parking spaces. As for
the procedure; they would be keen on the clear
procedure.

As an outcome of the analysis between
the general information and the integrated
marketing factor, it has been concluded that;

1. Different age-groups of the consumers
are related to the physical factor where the shop
signs are outstanding and trustworthy.

2. Different consumers’ marital status is
related to the products factor in terms of
insurance of the products and the reputation of
the owners of the manufacturing companies.

3. Different consumers’ marital status is
related to the factor of the cost for the
membership special discount.

4. Different consumers’ marital status is
related to the process factor in terms of shorter
period of time for goods delivery.

5. Different consumers’ monthly income
is related to the factor of the cost in terms of the
methods of payment, e.g. credit card payment,
etc.

6. Different consumers’ monthly income
is related to the channel of service providing
factor in terms of conveniently quick ways of
travel to the shops.

7. Different consumers’ monthly income
is related to the physical factor where the shops

are spacious and pleasant with air-conditioning.
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8. Different number of family members
is related to the products factor in terms of the

fame of the product owners.

Keywords: Marketing mix factors, Influence

purchase decisions, Air conditioning
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