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Abstract

The objectives of this research were 1) to
study movie ftrailers for advertisement 2) The
channels for using movie trailers and 3)The
factors of movie trailers that affected to watching
movie decision. This Study was mixed between
qualitative and survey research. The population in
this research which are administrators and
professional in trailer movies who selected with
the purposive sampling there are 2 peoples.
Research method which are In-depth interview.
Data analysis with descriptive analysis. But for
survey research, the population were the movies
viewer who live in Bangkok there are 400 peoples
that selected by accidental sampling. Research
method which are questionnaire and data
analysis with frequency and percentage.

The Research results showed that 1) Movie
trailers are the main media for advertise that may
be import from subsidiaries of the major film
studios both with created in Thailand. There are
two formats which are teaser and trailer. They
usually broadcast trailer before on show time. 2)
The trailers channels which are show in theater,
on TV and online media. 3) The factors of trailer
that affected to the viewer decisions which are
interesting in the story, the internal communications
within the trailer, famous and abilities of lead
actors, kinds of movie, and the presentation and

trailer editing.

Keywords: Movie trailer, Cinema advertising,

Decision to Watch the Movie
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