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Factors Affecting Consumer Decision Making

For Choosing Organic Eggs In Bangkok Area
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Abstract

The purposes of this research were
to study: 1) to explore and compare
market factors in aspect of products, prices,
distributions, and promotions, which having
effects to consumer decision making towards
buying organic eggs 2) to explore and
compare external factors such as economy,
society and culture, and psychology which

having effects to consumers decision 3) to
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study consumer behaviors towards buying
organic eggs research methodology Conven-
ience Sampling population was 400 sample
size Multi Stage Random sampling method
the research instruments were questionnaire
The data were analyzed by using computer
software package. The statistics used in
data analysis were descriptive statistics,
inferential statistics

The results were as follows:

1. Consumers considered buying
organic eggs because of marketing factors
such as products, prices, distributions, and
promotions which had no statistical signifi-
cant difference.

2. Consumers decision making in
buying organic eggs considered from exter-
nal factors such as economy, society
and culture, and psychology which had
no statistical significant difference.

3. Study the behavior of consumers,
which has resulted in the decision to buy

organic eggs.

Keywords: Decision, Organic eggs, Con-
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