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Marketing Strategy of Army United Football Club Season 2017
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Abstract

The research on the Topic of Marketing Strategy of the Army United football club
season 2017. This qualitative research has been conducted by in-depth interviews with five
executives of the professional football club which include executives Army United FC and
the Executive of Army United FC sponsored. Using the purposive sampling technique.
Researcher analyzed this data using content, analytic induction, cause and effect analysis.
The research found that the (1) Product :The club is selling of the Jersey t-shirt in main
products to develop a shirt that should focus on design innovation durability and
comfortable (2) Price: set out in the lower pricing of souvenirs and tickets discounted tickets
to attract viewers to watch in the field (3), Place: includes the distribution of tickets. there
strategy is to increase distribution channel (4) Promotion: They have been well prepared in
carrying on marketing activity special discount during each period of the season, added
publicity through mass media By focusing on Sports News in TV 5channel . (5) People :
increase more Sales staffing , coaches and athletes to improve their knowledge, Personnel
need to be chosen with capability qualified and most appropriate to work with expertise in
the Social media (6) Process : technology to use in their work and facilitate such. To
purchase tickets online, and increased security by installing cameras with high resolution and
more traffic system. On the day of the competition to fans of the two teams meet. (7)
Physical evidence: Renovating the stadium in according to The Asian Football Confederation

purpose. Such as adding more seats for viewers and the others facilitate

Keywords: Marketing strategy / Football club
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1) Wnsdwvinseyaaalumhenuivszasdazveduniual uupiwiidouas fnguszasd
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3. N13ATIIABUANINIWLATE D
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0 Tudusunsmuivansusudouasaeidensuivueeliniadionsauldldauisiu lnedo
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ALEIRNY
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%
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[
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nesinun wagluudazgnanunsadumdensentuldifiesiiar 2 auwiduinlimaumeniuazdma
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FuAsandaNysnen I (Physical evidence) ludhuiiufiseuaunuimnuingnnda
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2017 #fall
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I~ I
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Hodrses ununslidiBe Ssnnisdunteal flinsaifuayualuas Snsfianudiuihddeideds
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ANATNLAY UINTTIVVDINARATI AUAIENURAZAIAINTAIBYRIHARuan1eluT Y
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wavindulialuasiaveacsd glufiaasmnussiulu nedn 2 du mahevinsaluassadud
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HAR In15ve18YRIN1eN1TIRdmMNeleg W1NEANAY M SuAaTERN1IIING PX vl
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melunawinuniileyszanduiusianssuvesaluasifandy 1w ngnms ewdalumenms nsans
NMTUN

nagmsFuymang (People) Winminnumedudlududaluas Tugisieunisuvsduiing
pusdliianuifeneaziBoanisdnlusludunasanunsnosuisliununduiidindodudildidla
anunsaldutn 90la waglansvieldsings  dnsevsulianuilunisldlusunsunisusuaznis
Frdumasndudielifanunsansisaevaniuzvesduimadluaddudildiegisnduazanunsas
uunsUTsEdefinAuliT Wuyeansiifinnudsimnglunislide vedewnavuuarlandea
fiiiie iovhAanssunsnanaeeulatuasnouunudniustlovdsmivaloumestauayualuas 49
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aenpdesfiunuiteves Ymse Suneiu (2553) levimsAnuideites  wgAnssunisuilande
Uszinsinaqvesissuludmiadosin nanis@nunidenuin guilnadennsiusinudedlie
Altanelunisléuinig @eludvailife) Suteyatmasiniign  nagnsyaainsludunisuims
wuinnsuimsaluaswaueastsdl gluiininisdnlaseaiieesdnsuuugsfaynueasiIn any
s1eaziBendl AFC fmualiludatsdu (Criteria for Participation in AFC Champions league ) wae
aluaslafislyiinisussaiumis Club licensing manager ilaguaiiosnsufdfmussidoutedadiu
anaqliiFoudesuazifuluauansgiu Club  licensing Tnstawie Faaonndesiu 1waagls
(Chelladurai, 1985) nanalii “nadnosdnaiendestumauiinissnuiifienuansinizasiom
1uﬂizmumi’mLLmul‘Ungmiﬁmummmwwéf’muﬁza%ﬁagﬂLLuummé’fuﬁuéizwjNmumd'}ﬁuuag
sEMIINsEuIeILAazyARalUYAITInTE UL NUHURMUA e lsMTIzHowhuagieesls
N3EUIUNITVDIBIANINIMMUAITlATAITITUALY”

nagnsAunTEUIUNIT (Process) Tunisliuinisiinsdaminalulad seuunissiminesh
goulatl Wunsfindemnnssminemlneussauiu vismanmeswesiadedinudeisydn
adudlinsaivayundnuesaluase swdafimanoidtiszaud Welisruunisniulidan
sad fmafusufindeyavesunuaduiiteduinfiesnusulflunsdalusiudu Siesesingingsy
nsteuazansnsaneinsaluuliuniseluutaznisueduld ludunisdeasssrduiudends
nsldimeluladfiazaaniguns live sumayaduszorliunuaduldifiuiaussenanudluauns
freasensildiusinliiuunuady Faaenndestiu Kaplan & Haenlein (2010) fina1l341 n1smann
nudedsaueeulatiiunslidedsnuesulailugiusidesilofwfudndsivislunsnanuuuiiy
JuRanssumsnanesulatiazannsodsindeyarnasfeaiuudvieuimansznegiuilan

nNagnsAuUNTaTIIuazIaUednYEn1aNI8nIN (Physical Evidence and Presentation)
Tnsmsufuugsiufiuardssasanuasansevanaiwmudidmualfludesdy (Criteria  for
Participation in AFC Champions league ) 19y n1shaifBiiuanuafifaiufifmwesunuady ns
Uiudgaiesdemnary maifiuainnsinwanuasadonsiandecastauazulevieiiinainy
Uaensievesyanalagliniininwmanulasafeioodminuiquasnavuiielvidannusinga suse
anunsaiuasdiaulaondeseduugean ufiufieonsn veemadteonauiufivg ilesyuienis
Fyaslisnitu Ysudumesenasaeluaunald wonuruadudithuuasfiudeusananiuld
Farau nthelavanuazifingeiaiielavansevusnaunuiiiensuunualeuises  1iudssiuae
ArazeInAe Yty maaserenivlmilfsesiuuudldauldinnty wednmadufenindniy
anmaniuaerestihifins veneressimnedmihauslifumnduihlianmsovedildegiady
STULLAETINEITU Wiugasffivinauumulssgmadisevauuiiosuisaiuagaan
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Tifugidnon dnsusvaniiuiiieriiduaiuvsensaiiuiu lneaininagaiuisasesiusaiuladn
200-300 Ay

LRIGRIE
1. daauauuzlunisiwnaidgluly
nmawaveaadniusmdaiuln iufiaula vildauruindaaumaveauiniu ns
sganunsaiannaluasiiegdiuisnswnvealnedsmsuuld nagnsnsnanailalldsufio
nsaseelalialuass uiifissegafeiuinsdmanisimualuaslriaudsdy aswaun
aluaslvidinasgruiennuiuiinvoudedsay deidumiifiynaluasaisit liirazeglusyiuln
Tngjudeldn ien1sadassdimsinueasgaiieardnuazugnileardouiflufmmnuealiiy
WwYUIUsaly
2. Houauauurlunisinwiaiedaly
dmsun1sideaedliisnsdunvaifuimsaluasinuoasisil gludia wazdlinng
afuayualvasiundn esandesnismsuisguuuuiazunanseusuvesdiiendesivaluasy
wldlualuasaueaies ussddlsinumninisfinwilieuiieunagnsnisnainseninsaluas wse
wiudnsfnwuuieuiieutnudn viednwaluasnaveasznineUssina Unaglinnudiaziiu
wvsiigndesiaraninsminniaualuasinuoaoinlulsamdlneldnsouaquuardniauity
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