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Abstract

The objectives of this research project are 1) to produce the specialized print media
for sales promotion; 2) to study on the awareness about the sales promotion; and 3) to study
on the satisfaction toward the specialized print media. The method of this research is divided
into 2 steps, namely, 1) the production of specialized print media for sales promotion by
relying on relevant approaches and research works and using instant computer programs, and
2) the study on the awareness about the sales promotion and the satisfaction toward the
specialized print media by using online questionnaire as a tool to collect data from 100 people

of Sai Mai District, Bangkok. The statistics used for data analysis are numbers, percentages,
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means and standard deviations. The findings from the research are as follows. 1) The
production of the specialized print media for sales promotion is divided into 4 steps. 2) People
of Sai Mai District, Bangkok awareness about the sales promotion at very high level. 3) People

of Sai Mai District, Bangkok are satisfied with the specialized print at very high level.
Keywords: Specialized Print Media, Sales Promotion, People of Sai Mai District, Bangkok
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