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DEVELOPMENT OF COMMUNICATION TECHNIQUES FOR STREET FOOD USING QR CODES
IN THE OLD MARKET COMMUNITY, YALA PROVINCE
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Abstract

This research aimed to (1) collect street food vendor identity information, (2) develop
QR code communication techniques, and (3) evaluate customer satisfaction in Talad Kao
community, Yala Province. Key informants were 9 business owners and 50 customers.
Research instruments included structured interviews and satisfaction questionnaires. Data

were analyzed using percentage, mean, and standard deviation. Results revealed highest
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satisfaction level (x = 4.58, S.D. = 0.66), indicating QR code effectiveness for local

communication and business enhancement.
Keywords: QR Code Communication, Street Food, Technology Acceptance, Food Tourism
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