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Acstract

This research aimed to investigate factors influencing the decision to participate in
food delivery platforms among made-to-order food restaurant entrepreneurs in Yala
Municipality. The population comprised 368 made-to-order food restaurant entrepreneurs
operating within Yala Municipality, from which a sample of 192 entrepreneurs was selected.
The research instrument employed was a questionnaire examining factors influencing the
decision to participate in food delivery platforms among made-to-order food restaurant
entrepreneurs in Yala Municipality. Data analysis utilized percentage, mean, and standard
deviation. The research findings revealed that the majority of respondents placed the highest
importance on technology factors Mean = 4.05, high level of importance, followed by
environmental factors Mean = 4.01, high level of importance, and business factors Mean =

3.89, high level of importance, SD = 0.71
Keywords: Factors influencing decision making food delivery made-to-order restaurants
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