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ABSTRACT

This research aimed to (1) develop an automated chatbot on LINE Official Account
for Muslim fashion retail businesses in the three southern border provinces of Thailand, (2)
evaluate the e-service quality of the developed chatbot system, and (3) assess user
satisfaction with the chatbot system. The sample consisted of 9 business owners (3 shops
each from Pattani, Yala, and Narathiwat provinces) and 120 service users. Research
instruments included structured interviews, an e-service quality evaluation questionnaire,
and a satisfaction assessment questionnaire. Data were analyzed using percentage, mean,
and standard deviation. The findings revealed that the  e-service quality was at a high level
(X = 4.32,S.D. = 0.65). and user satisfaction was at a high level (X = 4.31, S.D. = 0.71). The
results demonstrated that the developed chatbot was effective in providing accurate and
prompt responses that were culturally and religiously appropriate for the local context. This
innovation can enhance the competitiveness of small retail businesses in the southern

border region in the digital economy era.
Keywords: Chatbot, Muslim Fashion, Retail Business
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