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STUDY OF DIGITAL BUSINESS MODELS OF CAFE BUSINESSES IN PATTANI PROVINCE
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Abstract

This study aimed to examine the digital business operation models and analyze the
factors influencing the adoption of digital technology among café businesses in Pattani
Province. The research employed a quantitative approach, with a sample consisting of 100

café businesses in Pattani Province. Data were analyzed using descriptive statistics, including


mailto:106768030@yru.ac.th
mailto:106768044@yru.ac.th
mailto:106768045@yru.ac.th
mailto:nimarunee.h@yru.ac.th
mailto:waesomesudin.w@yru.ac.th
mailto:lawan.t@yru.ac.th

12

()L TR -

UNIVERST SIS WALAYSA

N15UTEYUIPINTTLAUMALAZUIUIYIR ATIN 20

“idsnaivasfanuituiniounisAnwuazysannstiumeansivan swaunigedu”

3 §uaau 2568 neeauladlusunsuy Zoom

mean, standard deviation, and percentage. The findings revealed that the overall level of
digital business operation was high (X = 4.06, S.D. = 1.04). The highest mean score was found
in the aspect of digital customer access channels (X = 4.13), particularly through social media
platforms such as Facebook, Instagram, and TikTok (X = 4.33), followed by product and service
value (X = 4.11) and target customer groups (X = 4.09). Regarding the factors influencing the
adoption of digital technology, the overall level was also high (X = 4.06). The customer and
marketing factor had the highest mean score (X = 4.14), followed by technological factors (X

= 4.04) and organizational factors (X = 4.01). The results indicate that café businesses in Pattani
Province place great importance on the adoption of digital technology, particularly social

media, to meet the needs of customers in the digital era.
Keywords: Digital Business Model, Cafe Business, Pattani Province
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