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Abstract

The objective of this research was to analyze determinants of Thailand's export for pet
food to the major trading partners, whilst the six major trading partners are (1) The U.S,,
(2) Japan, (3) Malaysia, (4) Italy, (5) Australia and (6) Philippines, using secondary data in
Annually time series and cross — section data since 2004 until 2023. The dependent variable
was value of Thailand's pet food exports to major trading partners. The independent variables
consisted of (1) consumer price index of trading partners, (2) crude oil price, (3) the price of
Thailand's pet food export to trading partners, (4) exchange rate, (5) population of trading
partners, (6) average price of pet food imported by trading partners, (7) the price of pet food
imported from Germany by trading partners. The results revealed that determinants of
Thailand's export for pet food to the major trading partners have positively included the
consumer price index of trading partners and the price of pet food imported from Germany
by trading partners. Meanwhile, factors negatively influencing the value for pet food export to
the major trading partners were the average price of pet food imported by trading partners

and exchange rate.
Keywords: pet food, export, HS CODE 2309.10
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