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Abstract

The study aims to propose guidelines for improving the quality of services provided by
various travel agencies. Countries Documentary research studies related literature and
research, in-depth interviews The sample group used in the research was 10 people using the
concept of SERVQUAL theory Parasuraman, Zeithaml and Berry (1988). The results of the study
found that there were 5 factors: 1) Credibility and trustworthiness. (Reliability) 2) Giving

confidence to service recipients (Assurance) 3) Paying attention and understanding to service
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recipients (Empathy) 4) Response of service providers (Responsiveness ) 5) Tangible things
(Tangibles) From the direct interaction between the company of foreign tour companies, all 3
aspects: 1) Tour program design (Tour Program Design) 2) Tour service (Customer Service) 3).
Customer service (Customer Service) to focus on developing the quality of service and of tour

companies and sustainability
Keywords: Guidelines for Development, Service Quality, International Tour Companies
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