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Abstract

This research aimed to study the marketing development guidelines for homestay in
Ang Sila Subdistrict, Mueang Chonburi District, Chonburi Province. It was a qualitative research.
The researcher studied documents and related research and interviewed those involved in
implementing the marketing development guidelines for homestay in Ang Sila Subdistrict,
Mueang Chonburi District, Chonburi Province. The in-depth interviews were conducted from
observations of areas related to homestay accommodation. There were 30 samples using a
semi-structured interview form. Content analysis was used using qualitative data analysis
techniques to collect the found data points, analyze, summarize the results, and examine the
scope of the content. The conclusions were drawn and presented in a narrative format. The
results of the study found that the important factors affecting the marketing development of
homestay in Ang Sila Subdistrict are creating product differences, such as presenting local
culture, designing unique experiences, using online media for public relations, and gaining
knowledge of using social media to present homestay to be known. In addition, it was found
that building a network of local partners and developing service quality helped to increase
the attractiveness of tourists. The research recommendations are to apply a mixed marketing
strategy, focusing on communication that reaches the target group and developing
cooperation with the community, so that the homestay business in Ang Sila Subdistrict is

sustainable and can compete effectively in the market.
Keywords: Marketing, Homestay, Ang Sila Subdistrict
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