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Abstract

This study aims to investigate the factors influencing consumers' decisions to use food
delivery services, focusing on three key aspects: 1) the impact of the marketing mix, 2) consumer
behavior, and 3) technology acceptance. The sample group consists of 400 individuals who use
food delivery services in Bangkok, selected through convenience sampling. Data collection was
conducted via an online questionnaire (Google Forms). The study employs descriptive statistics,
including percentage, mean, and standard deviation, along with inferential statistics using multiple
regression analysis. The findings reveal that: 1) the marketing mix significantly influences
consumers’ decisions to use food delivery services, with product and distribution channels being
the most influential factors, followed by promotional strategies and pricing, at a statistical
significance level of 0.05; 2) consumer behavior plays a crucial role in decision-making, with
purchase motivation being the most significant factor, followed by budget constraints, personal
attitudes, information sources, external influences, and consumer expectations, all statistically
significant at the 0.05 level; and 3) technology acceptance significantly affects the decision to use
food delivery services, with perceived usefulness and perceived ease of use being the most
influential factors, at a statistical significance level of 0.05. These findings provide valuable insights
for businesses and policymakers aiming to enhance consumer adoption of food delivery services
by optimizing marketing strategies, understanding behavioral influences, and improving technology

acceptance.
Keywords: Marketing mix, Consumer behavior, Acceptance
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dushieyarniasiilisu dudviwaiinadensidente sumnuaania uasdiuwuTud
3.1.3 Uaduaunisgensu Usenaume aun1ssusieusvleviuagaiunisiuianinudig
Tunsldau
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1. MINBNUNAMIBERRATaNTIUUT (Descriptive Statistics) @alaln A15ouay (Percentage)
ARy (Mean) wazAdulesuuannsgIu (Standard Deviation)

2. MITBNUNAMEATRALTIDYIU (Inferential Statistics) Faleun NMITATIERENLAFINII3

(%
YY)
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Analysis)
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Analysis)
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Analysis)
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Au Antdusoay 34.5 anunimlan $1uau 211 au Anduipeas 52.8
HRuwuUdsua Uil sEAuANAnILA BIfUdIuUTEANN1IN1IARA FedIuUTEaNnIg
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v a (% ¢ (% a <@ ~ 1 a Y 1 ] a = 1Y
4.68 AuUNAnSM TszauauAaiuLINTidn AtedeIy 4.67 Arunisduasunisuie dseau
a @ d' 1 N - v = LY a @ d' 1 N Y
ANUAAILLNTIAR ARSI 4.66 ATUTIAT dsAuAUAnWIuNINTEn ANaRewvny 4.63

LATNATINVDINIUAIUUTZALVININIIRAIN T5zAuAUAALLINTIgN ALadewintu 4.63 Auay
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aunAgiudan 1 ldadfanaaeunaiudunusuuuannesldany (Multiple Regression

Analysis)

‘:l' ] Y] % | aa ! Y a Y a
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Food Delivery suaa;liu’%lnﬂiummﬂﬁmwwmm (Multiple Regression Analysis)

AudauUszaun19nNIsAana SuUszavinisanase A1t Sig (P-Value)
(Beta)

1. AUNERAUIA 306 5.904 001*

2. HUTIA 075 1.471 142

3. AULDINNNITINT MUY 010 0.206 837

4. PUNITARATUNITVE 235 4.596 .001*

R2=.255, F-Value= 33.862 , N=400, P-Value .000 < 0.05*

a 1 I v v 1 aa 1 U Aa = ¥
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aunAgiuden 2 laifveaeumeanuduiusuuuonneeidamy (Multiple Regression Analysis)

M1397 3 sskansa1dadevresnunginssuuilan Ailnasenisdnduladenldu3nig Food

Delivery ¥aeiuUsLaAluluansannumuas (Multiple Regression Analysis)

. .. duuszansnisannay A1t Sig (P-Value)
AuUNgANIIUEUSINA
(Beta)
1. iuussgslasiensifende 248 4.913 001*
2. MUNAUAREIUR %’a;&aﬂmmsﬁléf% 183 3.064 .002*
3. gusvisnafilnasenisidende 110 1.703 .089
4. IUANUAINII 241 3.835 .001*
5. AuauUsEUna .004 0.069 945

R2=.220, F-Value= 22.169, N=400, P-Value .000<0.05*
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31nA1599 3 nudardadeveangAnssuiuilae Ndnadenisinduladenlduinis Food
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Delivery ¥45USINALLIYANTIMNUNIUAT 1T89a ARl iuwsegelaranisiionde 18vSnaseuay

Yo A a k4

24.8 uriruARE LAY Tayarnasninsuliavinasear 18.3 uarauanumanis 18visnasevas
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24.1 iluasion1sdndulaiienlduinis Food Delivery vaag{uslaalulwnniunnuniuas agiadl

LY

vdAESERATIZAY 0.05
auuAguden 3 ladifveaaumeanuduiusuuuonneeiang (Multiple Regression Analysis)

A1999 4 Aseuansatadevessiuniseeusy Ninasenisanduladenlduinig Food Delivery

YosUstnalulnngamnuvIuAT (Multiple Regression Analysis)

AuUN158USU fuUszansn1sannae (Beta) A1t Sig (P-Value)
1. snunissuitelselev 249 4.484 001*
2. unssuianudglunisidam 217 3.916 .001*

R2= 170, F-Value= 40.738, N=400, P-Value .000<50.05*
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