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Abstract

The objectives of this study are as follows: 1) to examine the influence of brand
awareness on the purchasing decision of skincare products, 2) to investigate the impact of
brand image on the purchasing decision of skincare products, and 3) to analyze the effect of
the 4 Ps marketing strategy on the purchasing decision of skincare products. The target
population for this study consists of Generation Y individuals who experience facial skin
problems and reside in Bangkok, with a total population of 10,000 individuals. The sample
group was selected using purposive sampling, and data collection was conducted through an
online survey (Google Forms). Descriptive statistics used in this study include percentage,
mean, and standard deviation, while inferential statistics include confirmatory factor analysis
and multiple regression analysis. The findings of this study indicate that 1) brand awareness
significantly influences the purchasing decision of skincare products among Generation Y
individuals with facial skin concerns, with an explanatory power of 60.70% at a statistical
significance level of 0.05; 2) brand image significantly affects the purchasing decision of skincare
products among Generation Y individuals with facial skin concerns, with an explanatory power
of 78.40% at a statistical significance level of 0.05; and 3) the 4Ps marketing strategy
significantly influences the purchasing decision of skincare products among Generation Y
individuals with facial skin concerns, with an explanatory power of 82.40% at a statistical

significance level of 0.05.

Keywords: Brand Awareness, Brand Image, 4Ps Marketing Strategy, Purchase Decision,

Generation Y
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AIUAALAUNIN ARAY 1INU 4.40

aunAgIudan 1 ldaddnaaoumianuduiusiuuannaeldany (Multiple Regression

Analysis)

M1397 2 msananAlatevesinunsaseniniuusud Minadensdedulitenindugiuigein

YaIngu Gen Y Ny uasivuespaluanngannuniuas (Multiple Regression

Analysis)
arunsaszrinilunusua duUsyansnisanaoe (Beta) At Sig (P-Value)
1, é’mmi%’uﬁmwiuﬁ 314 581 .005*
2. AUNISIEANDILUTUA 674 9.003 .000*
3. punsanaatawnu/laln 434 6.737 043%

R2= 607, F-Value= 204.205, N=400, P-Value .000 < 0.05*

1NR15199 2 WU Y38AIUN1IATENTnIWUTUA Usenauniy nITUsTeLUIUR AunIs

=~ =
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Analysis)
AUNTNANYAIAUAN duuseandn1sanaoe (Beta) @1t  Sig (P-Value)
1. AUANANYAIAUAN 412 7.659 .000*
2. supnuLdenovo L UTUR 394 7.075 .000*
3. ﬁmmmﬁﬁﬂﬁﬁﬁmwiuﬁ 177 4.366 .000*

R2= 784, F-Value= 478.147, N=400, P-Value .000<50.05*

31NA15199 3 WU YITeAunmanwalauAT Usenaunig AuAImanyalaua auaiy
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'
o w aaa (%
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o

Y AiUaundnariinuesnal Asn UM NEUAUAT(0.412) AMUAINUULTBDBUDILUTUN(0.394)

o

'
o w aad

WagaUANNIANTHFBIUTUA0.177) sdhilladftyneainnszaiu 0.05

a Yy o Y aa v o s a . . .
aunAguden 3 ladifveaaumeanuduiusuuuonneeiang (Multiple Regression Analysis)
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AIUNAENSN1TAAIA 4Ps duuszAninng A1t Sig (P-Value)
annay (Beta)
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2. UTIAN 128 1.776 046*
3. AULDIWININITINTINUNY 335 5.206 .000*
a. srlusludiu 285 5.959 000*

R2= 827, F-Value= 471.482, N=400, P-Value .000<0.05*

= ' o v I3 % v a o & v
319150199 4 wud1 Jadeanunagnsnisnain 4Ps Usenaunig AUREAANG A1UIIAT
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v o aaa [ 1 . a I U a dnl’ a [ & o a 1 aa
WednAtyneadiinsedu 0.05 lagen Sig Ndwananisdndulationdnduegiungsiaveingu Gen Y 71l
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'
[ al

wazaulustatiu (0.285) ognsiitodAynsaianszdu 0.05
dyUuazanUsnenansive
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NayNsN159aIN 4Ps denadonisidondeideruaraunsaloaniiainiewianilslunsunnuniuas

'
aad
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