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The Influences of Promotion Strategy, Marketing Mix and Consumer Behavior of

Affecting Decision to Buy a Used Car of Rodbanfakkai Company Limited at Nonthaburi
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Abstract

The influences of this research were to 1) study promotion strategy 2) study marketing
mix and 3) study consumer behavior of Affecting decision to buy a used car of Rodbanfakkai
company Limited at Nonthaburi. The sample used in the study was convenient sampling with
400 employees of Population of Nonthaburi people in Bangbuathong district. The instrument
used in the research was questionnaire (Google Form) as well as the descriptive statistics used
was percentage, mean, and standard deviation. The inferential statistics was the multiple
regression analysis. The result of the study revealed that 1) Promotion strategy was impact
68.4 in term of free gift offer, giving a discount, product testing and finance offer had a affecting
decision to buy a used car with the statistically significant level of 0.05 2) Marketing mix was
impact 72.9 in term of product, price, place, promotion had a affecting decision to buy a used
car with the statistically significant level of 0.05 3) Theory of consumer behavior was impact
70.0 in term of price, marketing, decision had a affecting decision to buy a used car with the

statistically significant level of 0.05
Keywords: Promotion strategy, Marketing mix, Consumer behavior
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R? = 0.700, F-Value = 308.164, n = 400, P-Value < 0.05*
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