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Abstract

The objectives of this study are as follows 1) To study the influence of factors related
to the development of employees' career advancement on the retention of hotel employees
in the Bangkok area. 2) To study the influence of motivational factors on the retention of hotel
employees in the Bangkok area. 3) To study the supporting factors that affect the retention of
hotel employees in the Bangkok area. The sample consists of hotel employees from one hotel
in the Bangkok area. The researcher determined the sample size using the Krejcie & Morgan
table with a 95% confidence level and a margin of error of £5%. The population size is 220,
corresponding to a sample size of 140 individuals, who were surveyed using a Google Form
questionnaire. The statistical methods used in the research include descriptive statistics, such
as percentages, means, and standard deviations, and inferential statistics, including multiple
regression analysis. The study results revealed that 1) The factors related to career
advancement in human resource development had an influence of 42.9%, with education
and training factors significantly affecting the retention of hotel employees in the Bangkok area
at a 0.05 significance level. 2) Motivational factors had an influence of 55.2%, with factors such
as recognition and advancement significantly affecting the retention of hotel employees in
the Bangkok area at a 0.05 significance level. 3) Supporting factors had an influence of 63.5%,
with organizational policies and management, work conditions, salary and benefits, and job
security significantly affecting the retention of hotel employees in the Bangkok area at a 0.05

significance level.
Keywords: Career Advancement, Motivation, Supporting Factors, Employee Retention
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spuv WewandnenmlunsvhanureminnuiazfuussUssAnsnmvasesdnsiifiuundy
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3.2 AuUsn1u (Dependent Variable) Usznaudiag

Joyariiunisategvaantnnulsiusuluennsuvmumuns



129

Qtesuno OF QEE

MIUsERAnMITEAunRLaeuINYIA A5 18 “adnassdanuiiieiaudinunasiasugia”

Tuii 3 Twrew wa. 2568 a edlewnin Ussimaduu

Anlun1sIY

e unuiTed g (Survey Research) i luuuasuaiuuuulaisla (Close-
ended Questionnaire) fiUsznausedeyanmantfidiuyana Toyasmumsimuiynainsliinimih
Tuaeedn Feyaduusegdla Joyaduiladeanu uasteyansasegvasminaulsusuluion

I3 A A 3 1% = o &
ﬂﬁqQW]‘WlI‘VT'TUﬂi LﬂuLﬂﬁ@\?ll@IUﬂqﬁLﬂUﬁjUiﬁmm@yjﬁmqmiqEJaSLE]EJﬂ MUY

WuUABUANY (Questionnaire) Sivawiun 5 dau fail
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Uyene (Reliability Test) vadtuvaauau (Questionnaire)
1. MINAFBUAMUNLINTIVLUDNT (Content Validity Test)
au & ° v < v Yo v a g e =
nuIdvilavdwvvasuaunaiiuaiauaineulifiudnsenanailuenasdnusnm
AsrvdoUANgnAeaiievuazyihnsuilumudaiauenuzuazdofniudulslemineuide
2. MInagauANULTenD (Reliability Test)
A vawuyw v ad g e = = 1% v Y o
degidldunlunuuasunumuiignsinanaiiiduennsdnuinussyiseusesndy o
LUUARUMNNIYIININAGeUANY T el (Reliability Test) lagvinnisuaniungusiegrsiidanin
Audungudiegna $1uu 30 AU WenTvdeUANLLTete Ingdasizilszananal AsauuIse
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Analysis)
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AunIsNaILIYAaINS Wfnm duuszavinisanaay A t Sig (P-Value)
Tuanwonn (Beta)
1. AUNISANY) 327 4.443 .000"
2. funsineuTy 338 4.715 .000"
3. PUNITAUY 074 1.154 250

R? = .429, F-Value = 54.156, n = 220, P-Value < 0.05*
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NTIMWNIUAT (Multiple Regression Analysis)
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R? = 552, F-Value = 52.834, n = 220, P-Value < 0.05*
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