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Abstract

The objectives of the study are as follows: 1) to study the sales promotion strategies
of consumers that influence the decision to buy construction materials of consumers in
Bangkok; 2) to study the behavioral factors of consumers that influence the decision to buy
construction materials of consumers in Bangkok; and 3) to study the marketing mix factors
that influence the decision to buy construction materials of consumers in Bangkok. The sample
group consisted of 400 consumers in Bangkok, selected by convenient sampling. The research
instrument was a questionnaire (Google Form). The basic statistics used in the research were
descriptive statistics, i.e. percentage, mean, and standard deviation, and inferential statistics,
i.e. multiple regression analysis. The study found that the product had a high average, followed
by distribution channels, marketing promotion, and price, respectively. The analysis of the
decision to buy construction materials found that overall, it was at a high level. When
considering each aspect, it was found that the evaluation of choice had the highest average,
followed by purchase decision, problem awareness, and information search, respectively. The
results of the hypothesis testing found that the factors that influenced the decision to buy
construction materials were sales promotion strategies, consumer behavior, and marketing mix

factors, which were statistically significant at the 0.05.
Keywords: Sales promotion, consumer behavior, marketing mix, construction materials
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