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Abstract

This study examines the demographic, consumer behavior, and marketing mix factors
impacting the purchase intention of new seasonal menu bubble milk tea in Bangkok. The
research employed both qualitative and quantitative methods. In-depth interviews were
conducted with 8 participants, followed by an online questionnaire survey with 400

respondents. The respondents were required to have purchased new seasonal menu bubble
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milk tea from either a gas station or a university in Bangkok. Convenience sampling was used
to recruit the participants. The statistical analyses namely included frequency distribution,
percentage, mean (Average), standard deviation (S.D.), one-way ANOVA, and multiple
regression. The results revealed that age, education level, and income significantly influenced
the purchase intention of new seasonal menu at and the satisfaction with the price and
distribution channels of new seasonal menu was found to be significantly correlated with the

purchase intention at a significance level of 0.05.
Keywords: Demographics, Consumer Behavior, Marketing Mix Factors.
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