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Abstract

The objective of this research was to study marketing mixed, service quality, and trust
affecting to purchasing decision for building materials. The sample were 200 people in
Pathumthani province and they were 20 years old or above this age. The sample were
customers who used the service of the construction materials store via purposive sampling
method. Then, the author analyzed the information by using the frequency, percentage, mean,
standard deviation, and multiple regression to test the hypotheses. The result of this research
showed that marketing mixed, service quality, and trust had some effects on purchasing

decision at the statistically significant level of 0.05.
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