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Abstract

Currently regarded as the principal industrial city, Samut Prakan province has a high
demand for industrial manpower. Residential community growth is consequently on the rise.
The number of people residing in crowded provinces is rising. The development of retail
business has been impacted by the growth and economic expansion of Samut Prakan
province. The trend of customers favoring internet shopping is growing, indicating a shift in
consumer behavior. There is now less of an issue with renting space at the less well-known

flea market. The goal of this academic article is to analyze pertinent research on the marketing
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mix for businesses that rent out space on flea markets. The service marketing mix was
discovered to be concentrated on maximizing lock size and leasing costs as well as raising the
value of the company by offering sufficient parking. convenient for travel. Customers keep
using the business in part because of its location and efficient customer service procedures. It

keeps growing really nicely.
Keywords: Space rental business of Zinc Theparak Market, Samut Prakan Province, Marketing Mix 7P
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