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Abstract

Drinking coffee is more than just enjoying a fragrant beverage that helps awaken one
from sleepiness but it also expresses the tastes of drinker, which is why coffee shop will
always be popular. Due to the coffee shop has become more and more. The coffee shop is
a service business. So, it is essential to study service marketing strategies in order to respond
to the need of customers and improve satisfaction. The purpose of this academic article is
review literature related to marketing mix factors of coffee shop that affect to purchasing
decision. It has been discovered that firms who implement these factors can make difference,
influencing customers to use the service for first time and future. Additionally, it contributes
to survival and continuous growth of the business, make it possible for successfully compete

with other market player.
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