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Abstract

The objectives of this study were to analyze the marketing mix, attitude and brand
image factors affecting to purchase intention of imported Chinese electric vehicles of
consumer in Bangkok. The samples used for the study were 25-year-old and above consumers
lived in Bangkok. The 400 respondents were selected based on convenience sampling. The
research tool was questionnaire with the total reliability coefficient of 0.986. The descriptive

statistics: percentage, mean and standard deviation were used to analyze the data. Inferential
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statistics used for hypothesis testing were multiple regression analysis. The results shown that
the marketing mix, attitude and brand image factors affecting to purchase intention of
imported Chinese electric vehicles of consumer in Bangkok has a statistically significant impact
at 0.05

Keywords: Marketing Mix, Attitude, Brand Image, Purchase Intention
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