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Abstract

The aims of this research were 1) to examine the personality traits of Thailand's top
life coaches 2) to research the communication methods of Thailand's top life coaches using
Facebook 3) to investigate the communications via Thailand's top life coaches’ Facebook
content. This study was content analysis research. The source of information was the Thailand's
top life coaches’ Facebook fan page, which had the most followers from January 1-31, 2021, with
a total of three fan pages named 1) Pop Siwapat, Pop Siwapat Warasiriphiphat's fan page 2) Kru
Ngor Rossukon Kongket, Rossukon Kongket's fan page 3) Jatuphon Chomchanit, Jatuphon
Chompanich's fan page. A content record form was used as a research tool. Statistical quantitative
analysis, frequency and percentage were used to analyze the data. The descriptive inference
method was used for qualitative data analysis. The results showed that the personality
characteristics of Thailand's top life coaches had two types of good personality traits: seven
good external personality traits and seven good internal personality traits. There are seven
qualities that make a good personality: body shape, clothes, appearance, gesture, tone, eye
contact, and speech. There were seven good intrinsic personality traits: self-confidence,
enthusiasm, knowledge, initiative, intelligence, memory, and humor. There were six forms of
communication via Thailand's top life coaches' Facebook page, as follows: text, images, text
and images, infographics, Facebook live, videos. Thailand's top life coaches' Facebook
communication content was about teaching and giving advice, encouraging and giving positive

energy, etc.
Keywords: Communication via Facebook fan page, Life coach
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