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Abstract
From the study about the frequency of words in Sales for export business, it has been
found the adjective with the highest frequency is “More.” The top 10 most common types of

» o«

adjectives are “Descriptive Adjective,” “Proper Adjective,” “Ordinal Adjective,” “Quantitative
Adjective,” “Demonstrative Adjective,” respectively. Moreover, the researcher found the study
collocation of adjectives and nouns with the highest frequency and types of adjectives. This
research, therefore, studies the collocation of adjectives and nouns with the highest
frequency. In addition, articles often found the study of characteristics; types of adjectives.
The example used in the study is news magazine articles related to 100 pieces of the export
trading business selected from the TIME website, a weekly news magazine of the United States
written by knowledgeable authors who understand export business. Hereafter that was
conducted by using an analytical program called TagAnt, Antconc, and Microsoft Excel.
Afterward, selected and analyzed words used to collocation types of Adjectives + Noun. This
analysis could help the researcher know how to use different words to write articles about

the export trading business to understand and apply in the future.
Keyword: collocation, adjective type, highest frequency, export trade
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MaSeun1wIRiIaUsTe (Shamsudin et., 2013) n15dnnasenguadndusedldsiuiululselon
i1 q FusngdmersaatigmlitugBounuildlildnwuivesnuies eswndnng s
dnwaizvosnslddesiduiuddiiaansassuielagldinnavienginasinuvdnawile (adl sun
\afna, 2552, vt 1)

wauynsuuazasdlngazievindiusingegirufudundnlunisduunuszian
Collocation %ﬁﬁqﬂlﬁﬁﬂﬁidﬂﬁ

adjective + noun

quantifier + noun

verb + noun

noun + verb

noun + noun

preposition + noun

noun + preposition

adverb + verb

verb + verb

verb + preposition

verb + adjective

adverb + adjective

adjective + preposition

druiunauiynsuuatuladiuun Collocation sandu 2 Uszanlug) 9 e Grammatical
Collocation uag Lexical Collocation

1. Grammatical Collocation inefinafiuszneusedman (eraduduy Aandw vie
Mn3en) Unngaiudmynumvidelassaindhennsaidu Wy n3ensy infinitive viooyuszlen

2. Lexical Collocation mngfengurdiusngsmiuussianiiuenmileinussianisn i
UsENaumeaAIuy AN AAMENI MT0AINTEN ALl (W19ET7T 1399BUNS, 2556, Wi 4)
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1. e silafl{luns3de
1.1 TUsunsu TagAnt 64 bit Aelusunsuiliiinszvimviinvesd \uyaadesilelily
nsImuUnUssanynvesifng
1.2 TUsunsu Concordance : Antconc Version 64 bit version 3.5.9 Aaldsunsuiildly
MnsEsindsteyavosn fiFeIsAnuanuura1w M wieruivesdeya
1.3 TUsunsu Microsoft Excel lddmiuiiutoyaludnuazvesmsns Afinwansnsaly
msfnazasensmndeyalieg1asansa
2. mssusudaya
2.1 fununudeyannunauiifriugsfiansdenisdiesn $1uam 100 UnATY A1
Aules TIME Gneansinseduanvmesansgondn ududaslnaidu Text file
2.2 10 Text file Aldannsuvading thundilulusunsy TagAnt ieuentilavese
2.3 drdeyaitrlulusunsy Antconc tilemiaanuivesinlngidenianizArnudny
(Adjective) wagfuy (Noun) fiflaaufigagn 200 Ausn
2.4 1¥1lUsunsa Microsoft Excel tiadnifumsnauesnuiinvesiuazanudvesidns
HaN1339Y
Inguszasdvaanisinideadaiiiofnusiinvesfuaranudinuldveslugsianistens
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M990 1 mmum@mﬂwmLLazmmmwulmmﬂmq@ 11U 30 AN

UAY AND AFNA duAY ANE AFNA
1 186 more 16 51 important
2 159 Thai 17 49 agricultural
3 135 other 18 49 natural
il 108 last 19 ar same
5 108 new 20 a6 second
6 104 global 21 35 higher
7 96 high 22 34 long
8 93 foreign 23 34 overall
9 77 total 24 33 free
10 76 first 25 33 major
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JUAY Aad AFNN JUAY AYG AANA
11 74 economic 26 32 related
12 71 domestic 27 32 third
13 69 largest 28 31 crude
14 62 American 29 28 strong
15 57 Chinese 30 27 previous

1NA15197 1 Wmmmﬂmﬁwwmmu 30 m‘vmmiﬂiﬂﬂgiuiumUﬂaﬂuaaq iammau 2063
AN ﬁwmumﬂmﬁwmmwumm/lammﬂummwmimmwamaLwamimaaﬂﬂa More @fina1ud 186
st uaz mmum@mﬂwwwwawqmﬂa Previous Zeflanudviniu 27 afs msdseviaiinves
ﬂﬂmﬂwﬁlmmu
1. A1RANY (Adjective) n30ida8831 Adj. Ao A1 (Word) 18 (Phrase) n3aUselen
(Sentence) #dldasunenieveesuunioassnuiy Wldaudanudsdufedunsuenliidnuuy
nanAvonuvFearsnuatiuinduesndls annsouiassvdaniniild 11 Ussandwieluil
1.1 Descriptive Adjective A AAMANIUDNGN WY YaNEis ﬁ’]ﬁiﬁfﬁ’é’ﬂwmw%@mmw
YDIAUFN) éqmaaLLazﬁawuﬁLﬁaiﬁifdﬁ wtuidnwuredials 1aundiin good, bad, black, fat,
thin, clever, foolish, poor, rich, pretty, ugly, happy, sorry Dudu
1.2 Proper Adjective fio anudwvivandgyuid nuteds mdiluvgrsuruiiievendauid
161LAA131 English — AUSINg®, American — AUBLLISAY, Thai — Aulve, Indian — Auduiy Wudu
1.3 Quantitative Adjective Ap AraudniuanyIua iieuenlimsuuIuavesda
wantiui Sunnudetes (wilduensiuauuuew) TouA much, many, little, some, any, enough,
half, great, all, whole, sufficient WHudu
1.4 Numeral Adjective fio Anadnivendmuiuwiueu uuadu 2 Yszam
1.4.1 vensuauiiuiueu (Definite Numeral) 9193zutsoantéilu 3 v
(1) vanduIuLu (Cardinal) one, two, three Laz four.
(2) uongdeuil (Ordinal) first, second uag third.
(3) vanauUWin (Multiplicative) single, double wag triple.
1.4.2 Uaﬂﬁﬁu’mmmlﬁiuau (Indefinite Numeral) 13U many, no, few, some,
several, any, all ez enough
1.5 Demonstrative Adjective fig Qmﬁwﬁ%mwww%aﬁw@mﬁwﬁ l@wA this, that, these,
those, such ilay same
1.6 Interrogative Adjective fio ArufnyiuanA1a1 Laln what, which wag whose
1.7 Possessive Adjective Ao aaifmiveniiveaiovenarmiduiiwesvesnm léud my,

our, your, his, her, its Wz their
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1.8 Distributive Adjective A AauANIKUIMEN Mnedls AAuAnIlUvesuuiawenUIY
sonaniuludunilaniediunisliun each (Wiaz), every M), either (lidulafdunila) uae

neither (lavi9a04)

1.9 Emphasizing Adjective A AauAn iTiuaIy vanfernuAnyildueeuuiiaiiuaiy
Tismindu Taun own (184), very (wdadn Wi, tules, Uuasee)
1.10 Exclamatory Adjective fie Aaumvivangynu nueds aaudwinldvenaialindue

(%
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g bouA what!
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1.11 Relative Adjective i AAANIFUNUS

MUY LU what wag whichever

o Y a A o A Y Y] °
1/]']'1/114']'1/]LV@J@U?‘WL%aﬂlﬂWi@ﬂJﬂUsﬂﬁnﬁlﬂ’]uqm
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M13NN 2 UanUsEANAAuANITILAUSING ASINAUAWININUUBY 20 SuRULSN
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fdu | A2l AANIA Useunm AAnANY + Aunuiiinsau
i
1 108 new Descriptive new car (4), new markets (4), new products (4),
Adjective new rice (3)

2 104 global global economy (11), global demand (4), global
market (4), global markets (4), global merchandise
(4), global supply (3)

96 high high technology (5), high import (3), high value (3)

il 93 foreign foreign trade (7), foreign buyers (6), foreign
markets (5), foreign competitions (4), foreign
products (4), foreign airlines (3), foreign
companies (3), foreign investors (3)

5 74 economic economic growth (15), economic slowdown (6),
economic recovery (5), economic stimulus (3)

6 71 domestic domestic demand (5), domestic market (5),
domestic manufacturing (4), domestic product (4),
domestic consumption (3), domestic firms (3),
domestic oil (3), domestic producers (3),
domestic production (3), domestic sales (3)

7 69 largest largest economy (9), largest export (8), largest
supplier (7), largest exporter (6), largest goods (6)

8 51 important important export (8)
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fdu | Al AANYI Useian faudwi + Auraiiadau
il
9 49 agricultural agricultural products (17), agricultural exports (10),
agricultural imports (5)
10 49 natural natural gas (40)
11 159 Thai Proper Thai exports (24), Thai export (15), Thai
Adjective government (6), Thai fiber (5), Thai food (5), Thai
goods (5), Thai products (4), Thai shipments (3)
12 62 American American companies (5), American taxpayers (3)
13 57 Chinese Chinese government (7), Chinese exports (4),
Chinese imports (4), Chinese goods (3)
14 108 last Ordinal last year (49), last week (15), last month (6), last
Adjective decade (3)
15 76 first first time (10), first quarter (6), first place (3)
16 a6 second second half (7), second quarter (3)
17 186 more Quantitative | more imports (3)
18 7 total Adjective total exports (12), total trade (10), total value (9),
total imports (3)
19 135 other Demonstrative | other countries (11), other hand (4), other words
Adjective (4), other markets (3), other nations (3)
20 ar same same period (13)

91Ne19197 2 Azl Ussivvasmaudnwiinudesiigaluunaiugsianisteuns

\ilen15dseande Descriptive Adjective Aufnvikansnuaudi 31U 10 A1 Faraudninsulye

ﬂiﬂﬂgémﬁuﬁmmﬁmmﬁmﬂﬁqmﬁa New (108), Global (104), High (96) ,Foreign (93), Economic
(74), Domestic (71), Largest (69), Important (51), Agricultural (49), Natural (49) S UAUAANIAD
Proper adjective Aai@NyikanIdyy1A Thai (159), American (62), Chinese (57) wag Ordinal
Adjective ﬁﬁ@mﬁwﬁuaﬂﬁﬁuﬁ Last (108), First (76), Second (46) §1unuaz 3 A1 wazUseLAniiny
tioufigaudaz 2 A1 Ao Quantitative Adjective AuANYILANIUTUA More(186), Total (77) waz
Demonstrative Adjective aaudnvildveeifiodianiziatzas Other(153), Same (47) audfu vz
wuldussaneadifinulduesiiufo Descriptive Adjective Audwiikansnuauif 3 Global,

Foreign, Economic, Domestic, Important, Agricultural, Natural Fardu Observation/Opinion

(ANUARLIILYRINNA) High Uay Largest fia Size (1u1A) waz New fi Age (918)
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wuididgaudnifiintugng Suaueud 2,036 afa Tnefaudwsiinudususuusnie
“More” dafinnnuiives 30 Susfunsn 186 Ay wazramdwidinutiesfianiie “Previous” dafininud
Wity 27 afa ausin Previous Suasdianudii wifdianunsnthunldideliAnaumneu sy
Usgloaldiguientu wasusddn “More” azidluddnvivseian Quantitative Adjective AnuANYILARS
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mﬂmﬂwwﬂswﬂgiamummmwwaauu domniumeruiifidedenindnuiu \feaiugsie
N13TRULNBNTTE08N ﬁmwwivLﬂmmmﬂmﬂwwwdmaamamuuﬂa Descriptive Adjective
AndwiLansnanth [usrsunniiovenliii wuduildnvue auaudh vioarufimvedils 3
Guailedldunniige

mwm%Vl,mmmmﬂmmiﬂimgimmwm (Collocation) wazUsglnnvasmAiwsAny
Igegluunanugsianmstomeiiiensdioeniu ssfuldihdnvuzveamsldminuldty aunse
nuteldmlulifsusdluunarudnigsie uidmuludogardoddentdu 4 uasursibumi
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